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About the State of Marketing AI Report



• Exclusive research on AI in marketing.

• Responses from 900+ marketers.

• Third-annual report benchmarking 

industry data.

The 2023 State of Marketing AI Report



Methodology and Respondents



Methodology

• Survey period from April 26 - July 12, 2023.

• 17 questions on AI and its role in marketing 

and 6 on demographics.

• 918 respondents completed at least part of 

the survey. (96% full completion.)

• Promoted via Marketing AI Institute 

audience.



Respondents

• 61% are director-level or above.

• 83% are involved in content marketing, 

among other areas of marketing.



Respondents

• 27% work in professional services.

• 88% work in B2B.



Respondents

• 57% work at companies with $10M or 
less in revenue.


• 53% work at companies with less than 
50 employees.



Key Findings



1. AI is a clear top priority for marketers this year.



64% of marketers say AI is either very important or critically 
important to their marketing success over the next 12 months. 





2. Marketers are primarily looking to use AI to save time.



77% of marketers say that reducing the time spent on repetitive 
tasks is the top outcome they want to achieve with AI.





3. Marketers expect widespread AI automation in the near future.



78% of marketers believe they will be using AI to intelligently 
automate more than a quarter of their work in the next 5 years.





4. There is significant AI adoption in marketing.



98% of all marketers surveyed say they are already personally 
using AI in some way.





5. There is significant AI optimism in marketing.



64% of marketers say they have positive feelings about AI’s 
impact on marketing, business, and society.





6. Confidence in evaluating and purchasing AI technology is 
slowly improving.



69% rate their confidence level in evaluating AI-powered 
marketing technology as medium, low, or none.





7. Most marketers still remain in the early stages of understanding 
and adopting AI.



58% of marketers say they’re still learning how AI works, and 
exploring its applications and potential value.





8. Companies lag behind in providing AI education and guidance.



78% of respondents say their employers have no internal AI-
focused education or training. 







9. Companies lag behind in providing generative AI and ethics 
policies.



Only 22% have generative AI policies—and only 21% have an AI 
ethics policy or responsible AI principles.





10. Lack of company support may be creating fear and uncertainty 
around AI.



40% of respondents say they believe more jobs will be eliminated 
over time due to AI.





11. Entry-level roles may be particularly lagging behind when it 
comes to AI.



They are more likely to be beginners—and more likely to not use 
AI at all.



12. CEOs and CMOs are owning AI adoption in marketing.



35% say CEOs own AI, while 33% say CMOs do.





13. CMOs in particular must make AI understanding, training, and 
strategy urgent priorities.



CMOs fall behind in AI understanding, confidence, and usage.



5 Essential Steps

1. Focus on education and training. 


2. Create an internal AI Council.


3. Develop Responsible AI Principles and Generative AI Policies.


4. Conduct an AI impact / exposure assessment for your teams.


5. Build an AI Roadmap.



www.stateofmarketingai.com

How to Get the Report



Q&A


